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Production p lanning wi th 

al fa  ProductPlanner (Fig.  1)   
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Production monitoring with 

al fa  ProductTracker (F ig.  2)  
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Advert isement  make-up 

with al fa  AdJust  (Fig .  3 )  
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a l fa  P ro d u c tP la n n e r :  

 Planning advertisements scheduling products 

 Definition of booking spaces 

 Scheduling sample 

 

A d v e r t i s e m e n ts :  

 Advertisement scheduling 

 Automatic placing based on specifications 

 Quantity overviews for determining scope 

 

C re a t io n  o f  re c u r r in g  s a m p le s  

  

Q u a n t i t y  s t ru c tu re s  f ro m  e d i t o r i a l  d e p a r tm e n t  

a n d  a d v e r t i s e m e n ts  

 

P la n n in g  o f :  

 Complex issue structures 

 Cover pages 

 Panoramic pages 

 FlyingPages / Wrap 

 Compound products broadsheet/tabloid 

 Desk volume 

 Advertisement make-up 

 Collective 

 

P la c e m e n t  o f :  

 Sheet-defining advertisements  

 Fillers 

 External page sections 

 Pre-planned page sections 

 Page headers 

 Barcode 

 Page templates 

 Advertisement withdrawals 

 Make-up specifications 

 

P la n n in g  in  c lo s e  p ro x im i ty  t o  p r in t  

m a c h in e ry  

 

C o lo u r in g  

 

D e te c t io n  o f  i d e n t i c a l  p a g e s  

 

P ro d u c t io n :  

● Automated production all the way to the chamferer (page 

section assembly, page generation – RIP), plate exposure, 

PDF creating the pages) 

P ro d u c tT ra c k e r :  

 Tracking of planning all the way  to production  

 Statistical data 

 Control over PDF production 

 Control over plate production 

 Manual intervention in production using systematic orders 

 Control over page header generation 

 Control over active page sections and page orders 

 

A d v e r t i s e m e n t  m a k e - u p   

 The order of the categories can be transferred from the 

advertisement system  

 Categories can be combined or entire category levels 

removed 

 The classification of ads as "flowing" or "item" can be 

controlled in the make-up rules based on the category 

 Advertisements from other issues can be added and made 

up. Additional advertisements are clearly identified in the 

material tree view 

 Linked advertisements are identified 

 Placement requests for advertisements are identified and 

checked 

 Reverse advertisements are identified as such and can be 

scattered if required 

 Reverse make-up 

 Improved support when searching for suitable fillers 

 The validity period is taken into account for fillers 

 If multiple fillers are placed, a warning is issued 

 Editorial elements can also be displayed in WYSIWYG 

format 

 Page headers can be edited and deleted 

 Work space 

 Layer management 

 Flexible advertisement sorting 

 PDF proof  

 Loading preview in the background  

 Complete configuration via the interface 

 Filler management 

 Adjustment of fillers to suit the page 

 (uses alfa PageOne)  

 


